








   

Introduction  

In its loosest sense, ‘community’ has come to be defined as a set of com-

monalities shared among a group of people that distinguishes them from other net-

works or regions. Generally, this term is used to define a network of people who 

share some common belief, value or attachment to a specific place that does not 

exist within other networks in the same capacity (Cohen 1985, p.12). Strong com-

munities are ones that possess a sense of cohesion, common spaces and a degree of 

comfort with neighbors which residents can use to resolve internal differences and 

confront external threats to their way of life. Neighborhoods with high levels of 

collective efficacy show lower rates of general disorder, a greater residential invest-

ment in their surrounding environment and stronger ties with neighbors and their 

community as a whole (Sampson & Raudenbush 1998, Leyden 2003). 

Despite a general recognition of these factors that are critical to civic life 

within a community, the ability to cultivate those factors does not emerge in a vac-

uum. Neighborhoods have differing levels of access to critical resources such as 

food, as well as noncritical resources such as parks, community centers and other 

public spaces where that sense of community can be confirmed and celebrated. 

Neighborhoods where residents do not have consistent access to public institutions 

and basic resources such as fresh food providers tend to be those with the lowest 

levels of community cohesion (Warren Thompson and Saegert 2001, p. 2). They 

are also commonly less capable of rejecting those basic resources when they arrive 

in an unsustainable and otherwise unwelcomed manner. During the 1960s, when a 

number of toxic pollutant-producing industries located near poor communities in 

the south to take advantage of the cheap labor force, then-governor of Alabama 
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George Wallace infamously remarked that the new industry signified the “smell of 

prosperity”, a sentiment echoed by some community leaders who had little choice 

but to accept the industry in the downtrodden region (Bullard 1987, p. 29).  

The ability to cultivate a sense of community is intimately linked to the abil-

ity to slowly develop the built form and social ties from within residents’ local net-

works, and to resist external influence when it threatens the social or cultural cohe-

sion of the community. In the modern spatially-separate and automobile-dependent 

society, often this ability is a correlate of socioeconomic privilege: to pay more to 

live in neighborhoods developed at the pedestrian scale, to pay more to keep local 

businesses alive and prosperous, and most importantly to possess the resources to 

oppose external threats to the carefully-crafted built environment. 

This thesis looks at two neighborhoods in Northern Sarasota, Bayou Oaks 

and Indian Beach-Sapphire Shores, in regard to their reaction to the opening of a 

WalMart Neighborhood Supermarket. The retailer, a full-scale grocery store, 

opened in September of 2012 and brought resources to the communities that had 

been non-existent in the region for two years. The central question seeks to establish 

whether residents of these neighborhoods differ, either between neighborhoods or 

along standard demographic variables, in their reaction to this store as a community 

resource. While both neighborhoods have similar population makeup and densities, 

they differ greatly on factors of income, age, family type and other integral variables 

that may affect the types of development they support in their neighborhoods. In-

formation on whether they support or reject this WalMart as a resource provider or 

a sign of positive growth for their communities may relay information about 

whether either community has a cohesive vision for their neighborhood, and what 

role this store plays in progressing, regressing or maintaining that ideal. 
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Theoretical and Historical Overview 

 The purpose of this literature review is to provide an overview of the 

histories of the two neighborhoods at the center of this study, the historical trends 

that have shaped retail development and its effects on surrounding communities in 

the last century, and the current socioeconomic makeup of these neighborhoods. 

The first section, titled Discovering and Placing Our Communities: Understanding 

These Neighborhoods' Early Histories and Their Sociospatial Type, reviews the 

history along with recent developments of these neighborhoods, setting up a 

framework that helps to explain how these neighborhoods fit into a theoretical 

typology. In The Changing Shape of Retail in the Twentieth Century and its Impact 

on Communities, historical trends that have shifted communities across North 

America away from locally-owned stores and toward big-box chains are discussed. 

Furthermore, a discussion of how these changes are mirrored in Sarasota is 

presented. 

 In Benefits and Detriments of a Chain Store: Understanding WalMart's 

Impact on Communities, the real and expected impact of this particular store is 

discussed, both through a practical scope and in relation to recent developments 

that have impacted these neighborhoods. In The Effects of Demographics on the 

Formation of Space, a review of theoretical literature surrounding the creation of 

public space in neighborhoods is presented, and demographic variables are tied into 

how this store may impact community formation. Finally, in Research Question 

and Hypotheses, these theoretical frameworks, previous findings and known 

demographics are situated as a means to bridge the gap between what is known 
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about these communities, and how it might help to answer how they go about 

situating this store in their communities. 

 

Discovering and Placing Our Communities: Understanding These Neighborhoods' 

Early Histories and Their Sociospatial Type 

 While the communities of Indian Beach-Sapphire Shores and Bayou Oaks 

are located less than five miles from Sarasota's designated city center, they possess 

many of the autonomous spatial and social characteristics theorists and planners 

attribute to the modern suburbs (Brower 1996, Jackson 1986). Low density, single 

family homes reside on small tracts separated from commercial use, subdivisions 

are relatively homogeneous and segregated based on income, and roads 

curvilinearly coalesce into a hierarchical pattern of main and side streets instead of 

the grid patterns found in the conventional urban center (Southworth and Owens 

1993). As a product of 1920s upper-class investment and the magnified regulatory 

role played by local government in the years following the Great Depression, 

Sarasota's development as a city skipped the primary industrial phase experienced 

throughout the United States during the late 19th century, as well as the mass 

disinvestment that many suffered in the post-World War II period. The early history 

of Sarasota most closely resembles the 'multi-nuclei' city form, developed in early 

decades of the 20th century. 

 Coinciding with technological advances and the widespread adoption of the 

automobile in the early 1920s, cities began to decentralize and splinter into a 'multi-

nuclei' form where commerce and residency could be sustained outside of the urban 

center (Harris & Ullman 1945). Cities were no longer based entirely around a 

Central Business District: small nodes of commerce popped up along the periphery 
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of the city, which fed back into the city center. Capitalists embraced the scientific 

management schemes of Fordism and Taylorism, resulting in more efficient 

machinery and fewer required workers to meet demand. Structural unemployment 

resulted, where many of the center-city working and middle-class residents began 

to shift to service-based occupations (Sassen 2001). As the Central Business 

District was generally the most expensive property in the city, the advent of 

affordable personal automobile transit allowed businesses to spread out to the 

cheaper and more stable land outside of the city center. Workers followed, with 

businesses springing up to cater to middle class families leaving the urban center 

and industrial manufacturing following lower class families who relocated to the 

urban periphery.  Alongside this, surrounding but still spatially and legally related 

suburbs became hubs of commercial and industrial activity. During this time the 

city continued to flourish: tax revenues flowed from the suburbs into the urban core 

and back under the provision of a unified local government. This generalized form 

mirrors the development of Sarasota city, which expanded following World War I 

and bridged several small, isolated communities into a routine city form (Harris and 

Ullman 1945). 

 Sarasota never truly possessed a central business district characteristic of 

United States cities developed during the 1800s. Initially a series of small, relatively 

independent communities whose economic activity was dependent on primarily 

agricultural uses, the city never developed a formal port or transportation network 

hub that would enable the region to become a business or manufacturing center. Its 

population remained relatively stagnant through its formative years in the early part 

of the 20th century, increasing from 11,500 to just 16,100 in the two decades 

between 1920 and 1940. During this period, in 1925, the city formally designated 
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the downtown region, expanding its grid pattern up to 10th Street and south to 

Mound Street. Yet the constant cycle of city board members coupled with the 

relatively stable population base and class status prevented major expansion in 

Sarasota for nearly two decades. 

It was not until November 1945, when a manager-city commissioner form 

of government was adopted by Sarasota city to help facilitate urban planning and 

rezoning, that massive expansion began to occur in the region (LaHurd 2006, pg. 

91-93). During the post-war period growth in Sarasota county skyrocketed, with 

the county’s population quadrupling to 74,000 by the middle of the 1950s (Sarasota 

County Planning Services 2012). Shortly following World War II, the city began 

expansionary efforts to attract the middle class families who possessed the means 

to move from nearby large cities. The local government took both passive and 

active roles in augmenting the city's tax base, expanding US-41 to a four lane 

highway that detached the downtown region from the bay front and investing 

millions of dollars in public projects including a marina, a massive expansion and 

revitalization of the John Ringling Causeway, and various other public works. By 

1965 the county's population had increased nearly sixfold from just two decades 

earlier, and demographic shifts led to the early forms of Indian Beach-Sapphire 

Shores and Bayou Oaks that laid an outline for where they exist today (LaHurd 

2006). 

 Where Indian Beach-Sapphire Shores had once been an upper class, 

exclusive community for professionals and retirees, the expansion of transit 

between the keys and mainland Sarasota led to a shift of the wealthiest residents to 

the isolated Lido, Longboat, and Siesta Keys just off the coast. In the early 1950s 

the Uplands neighborhood just north of Indian Beach-Sapphire Shores was 
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established to accommodate working class residents who primarily provided 

services for wealthy residents living in the bay front mansions (Water Atlas 2012). 

As the wealthy slowly began migrating to the key region, land just east of the bay 

front underwent rapid development and middle-class residents formed community 

pockets between the bay and US-41. 

 Just east of the highway, residents of Newtown were facing the chaotic ends 

of racial segregation and resulting socioeconomic issues with integration. Newtown 

sustained itself through the 'separate but equal' policies of the 1950s and 1960s, 

creating an insulated, tightly-knit community with mixed commercial and 

residential uses (LaHurd 2006). Yet the local government provided little assistance 

upon desegregation, opening boundaries to commercial competitors in a region 

where individual income had been closely linked to the vitality of local businesses 

for decades (City of Sarasota 2010). Home values fell alongside average income, 

buildings were abandoned or poorly maintained, and capital flight resulting from 

disinvestment prevented Newtown’s neighborhoods from making a smooth 

transition into the city. Through the 1970s local businesses faltered and eventually 

faced closure, while city ordinances demanded that Newtown's schools be closed 

and students bussed to other, 'equitable' locations. For many outspoken residents, 

these actions taken directly and indirectly by the city showcased their lack of 

concern for the sense of community and local landmarks that Newtown residents 

had cultivated through earlier decades (City of Sarasota 2010). 

 The neighborhood of Bayou Oaks borders the western edge of the 

designated Newtown region, with 80% of residencies in the neighborhood 

considered part of the greater Newtown redevelopment area (Herald Tribune 1998). 

While average income eclipses that of other neighborhoods in Newtown, it is 
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significantly lower than Sarasota city’s average and the average within Florida state 

as a whole (Census 2010). These factors may suggest a potential clustering of needs 

that are not, in large part, shared with other, wealthier neighborhoods that border 

the US-41 commercial strip. 

 Yet despite their developmental differences through the last half-century, 

Bayou Oaks and Indian Beach-Sapphire Shores resemble one another in 

community type. Theorist Sidney Brower discusses in his writing Good 

Neighborhoods the four modern neighborhood archetypes that emerged in the post-

World War II period. Of the urban, suburban, intentionally-planned and rural forms, 

both neighborhoods spatially resemble a mix between the 'small town' 

neighborhood, where residents generally value community and a sense of 

continuity in the built form, and the 'urban' neighborhood, where there is heavy 

public service transportation and more active and accessible local community 

services. Due to their spatial mix, I expect that both neighborhoods will contain 

some residents that prefer 'urban' and some that prefer 'small town' neighborhoods. 

This idea is even reflected in the tagline of Sarasota City as a whole: “Where urban 

amenities meet small town living.” 

 Commercial and residential spaces in these two neighborhoods are separate, 

although public transit is present within them and there is closer access to 

commerce than what is commonly found in more isolated suburbs. While both 

urban center neighborhoods and small town neighborhoods value a sense of 

community-formed place, small town neighborhoods are far less likely to tolerate 

the unpredictability of the more cosmopolitan urban center. Rather, these residents 

often prefer their neighborhood to foster a localized, tightly-knit sense of 

community, one that is often more difficult for new residents to breach than in other 
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community forms (Brower 1996). 

 While residential and commercial uses are separated, these neighborhoods 

are or attempt to be semi-inclusive, where the majority of daily needs can be 

acquired at the local scale (Brower 1996). In the last three decades, as local 

businesses either specialized or were run out by big-box retail stores, some of this 

localized community has begun to unravel. Residents of both Newtown and Indian 

Beach-Sapphire Shores have battled to bring businesses they believe represent their 

neighborhoods to the area over the last two decades. As with all community types, 

they seek for these retail establishments to fulfill both their desires and their daily 

needs. Yet often these variables are mutually exclusive. Residents who have access 

to resources outside the community are often more reluctant to bring the same 

commercial uses into their neighborhood (Ellis 1992). With differing levels of 

income, familial makeup, access to transportation and neighborhood walkability, 

the benefits that a commercial store brings one neighborhood may not translate 

perfectly to the other. As these neighborhoods are so spatially intertwined, 

discovering how the built form impacts community life lends insight into the future 

development each may experience toward, or away, from Brower's idealized 

neighborhood form (Brower 1996). 

 

The Changing Shape of Retail in the Twentieth Century and its Impact on 

Communities 

 The layout of the commercial space surrounding the neighborhoods of 

Indian Beach-Sapphire Shores and Bayou Oaks differs drastically from the 

conventional downtown region located four miles to the south. Land downtown is 

primarily composed of mixed commercial and residential use, whereas in the 
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surrounding neighborhoods these uses are separate. With their grid pattern streets, 

pedestrian-friendly walkways and multi-level structure, downtown regions are 

generally far more conducive to foot and bike travel than what is found in the 

suburbs (City of Sarasota 2012). Yet functioning and commercially active 

downtowns are a disappearing trend, showing steady periods of decline almost 

consistently throughout the second half of the twentieth century (Abbott 1993). 

During this time, there has been a significant rise in automobile-centric grocery 

stores throughout the country. As conventional as the retail grocer placement 

outside Indian Beach-Sapphire Shores and Bayou Oaks may be in modern times, it 

is a relatively new phenomenon, developed and adopted throughout small cities 

only within the last century. 

 The model for nationally-owned grocery stores began to develop in Los 

Angeles around the turn of the twentieth century. Prior to this, most locally-owned 

supermarkets were full service, where local residents would enter the store and ask 

the store owner or an associate for specific products and recommendations rather 

than traverse the aisles themselves. Food at the time was significantly more 

expensive and required a greater time investment for residents, as local grocers 

were generally specialized by ethnic food types and few residents in the lower or 

middle class could afford personal refrigeration. Most grocery store trips were 

made on a twice-weekly basis or more, as food could not be stored for extended 

periods of time (Longstreth 2001, p. xiii-xviii). 

  As World War I ended and brought about the technological advances that 

made the automobile and personal refrigerator available to the general public, chain 

grocery stores were able to shift service to selling products at only slightly above 

acquired cost. These stores were generally self-service, and national brand 
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recognition became a deciding factor in the purchase of food to fill the gaps left by 

the absence of full service store clerks. They were also automobile-centric, where 

the store became defined by their location along well-traveled arterial roads and the 

presence of a parking lot that often eclipsed the size of the store itself. This was 

done to service the most residents at any given time, without necessarily being the 

most spatially convenient place to shop for anyone in local neighborhoods. Locally-

owned stores in large part could not compete with chain grocers, who purchased 

from producers in bulk at a reduced cost and used new forms of aggregated 

management to accurately estimate the sales potential in a region during a specific 

time. As chain stores succeeded rapidly all across the country, local grocers were 

either bought or forced out of neighborhoods where they had flourished for decades 

(Mayo 1993). In Chicago alone between 1933 and 1954, the number of grocery 

stores shrunk from over 17,000 to just above 13,000. Seven-hundred of these extant 

stores accounted for over fifty percent of grocery sales (Pierce 1976). 

 The advent of corporate grocery stores saw a major shift in the spectrum of 

food service provision. Locally-owned grocers that were not bought out or closed 

either fulfilled needs in regions that could not access larger-scale stores, or 

downsized to meet specific ethnic demands that were not fulfilled by corporate 

grocers. Meanwhile, grocery stores grew larger and serviced more customers per 

store. This pattern is mirrored in the development of Sarasota commerce. 

 Several grocery stores sprung up in greater Sarasota during the first half of 

the 20th century to meet the needs of early residents. This was also the case in the 

then-insulated Newtown and early US-301 corridor, where residents had little 

access to food outside the neighborhood borders that did not require automobile 

travel. Yet many of these businesses were short lived. An exodus of cornerstone 
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retailers from Sarasota’s downtown during the 1960s caused a major downturn in 

locally owned businesses. Locally owned stores closed across the board, with much 

of the new local retail development taking place along the Keys and in Sarasota’s 

other wealthy regions (Lahurd 2004). Sprawl filled in much of the area between 

Indian Beach-Sapphire Shores and Bayou Oaks along US-41, an environment that 

may not have been as highly regulated as the wealthier areas along the bayfront 

(LaHurd 2006). While historical evidence does not exist for these neighborhoods 

in particular, studies conducted in other sites throughout the United States show 

that lack of resources within the immediate environment is one of the key factors 

in the success of big box retail (Stone 2001). Once those stores exist, it is very 

difficult for local business that offers the same goods to thrive and compete (Davis 

et al. 2012). While resident-owned local businesses still exist along the North Trail, 

their growth has been slow and cautious in comparison to the growth in big box 

stores. 

 Redevelopment plans have been proposed for both the Newtown 

community and for businesses along the North Trail. The Newtown plan, developed 

in 2002, specifically targets the limited shopping opportunities, lack of 

transportation and lack of locally-owned businesses along the corridors of US-41 

and inter-neighborhood streets. The more recent North Trail plan provides an 

overlay that gives optional built form code specifications with the intention of 

eventual wide-scale adoption by Northern Sarasota businesses. While the Newtown 

plan calls for an eventual need for consistency in the built landscape, especially 

throughout the Martin Luther King Jr. corridor just south of Bayou Oaks, it places 

precedence on supporting infrastructure and businesses that meet a variety of 

economic and social criteria not directly specified in the plan. Without these criteria, 
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it is difficult to assume that precedence would be placed on fulfilling basic needs 

and economic opportunities within the community before seeking sustainable long-

term development. However, of the eight “opportunities for improvement” within 

Newtown specified in the plan, five directly call for improving economic activity 

in the region. Without these needs met, it may be difficult to plan for long-term 

growth strategies. 

 In this sense, WalMart may contribute to fulfilling the Newtown Plan’s 

vision by providing resources and potential economic growth for the region without 

necessarily providing the type of built form standardization that proponents of the 

Overlay Plan desire. While not fundamentally at odds with one another, a focus on 

consistency in the built form may presume that residents have consistent access to 

the resources they need, which may not hold to be the case for residents of these 

neighborhoods. Seeking responses based on specific demographic variables may 

allow for this research to parse out how residents feels toward a community grocer, 

how they feel toward WalMart as a corporate entity, and how they reconcile those 

feelings in developing an outlook toward this new store. While social research in 

this area has been lacking, research into the economic effects of big box retailers 

has produced a plethora of data concerning their local impact. 

 

Benefits and Detriments of a Chain Store: Understanding WalMart's Impact on 

Communities 

 There are certainly benefits to the presence of this WalMart store for some 

residents of these neighborhoods, especially the unemployed and those in lower 

income brackets who may rely on close and affordable access to food resources. A 

2005 report found that WalMart saves U.S. consumers roughly $2,300 per 
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household, higher than any other measured big box retailer (Global Insight 2005). 

Although a recent follow-up has criticized the methodology used for this report, 

noting that it has failed to take into account the loss of local business and the 

additional time investment required of residents to travel to the average WalMart 

location, its writers do concede that WalMart is capable of providing lower prices 

than locally-owned stores (Bernstein, Bivens and Dube 2006). For families of 

Bayou Oaks in particular, whose median income was only about $10,000 more than 

the poverty line for a four-person family in 2010, it is likely that these lower prices 

are a much needed bolster to something as integral as local grocery food (FFIEC, 

2010). The average WalMart also creates one hundred jobs within the first year of 

its entry into a neighborhood, and even with the net job loss caused by resulting 

local store closure provides a net benefit of fifty jobs over the first five years 

(Basker 2004). Over half of those created positions are filled by residents living 

within seven miles of the store (Neumark, Zhang and Ciccarella 2010).  

Yet the last decade has produced substantial literature suggesting that the 

presence of a WalMart in a neighborhood provides many socioeconomic costs as 

well. Companies with fewer than 100 employees on average give almost triple the 

amount back per employee to local neighborhoods in the forms of charitable 

donations, volunteering efforts, and building projects than nationally-owned 

companies with 500 employees or more (Frishkoff 1991). Studies have also found 

that states and local governments provide greater subsidies to big box retailers than 

local businesses, even though those national retailers are less likely to give back or 

provide long-term growth for the region (East-West Gateway Council 2011). Often, 

big-box retailers hire more employees than comparable local businesses, but pay 

their employees less than two-thirds of what would have been earned at a locally-
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owned store. Over two-fifths of WalMart employees earn less than a living wage in 

their state, which translates to higher costs for taxpayers who must cover the $86 

billion in public assistance WalMart employees receive yearly (UC Berkeley 

Institute for Industrial Relations 2004). This new development leads to higher local 

tax increases as well, both to cover subsidies and the increased strain on roads rarely 

developed to handle the sudden boost in traffic (Vivian 2006). 

 Perhaps most relevant to this study are the social costs resulting from a 

neighborhood's acquisition of a WalMart store. WalMart tends to expand into 

neighborhoods experiencing job and population growth, which may stunt the 

creation of new local businesses (Neumark, et. al 2008). While WalMart 

longitudinally creates up to 30 jobs even factoring in local business closure, the 

replacing jobs are more likely to be part-time and benefit-less (Basker 2004). While 

WalMart tends to create more revenue than the sum of local businesses it closes, 

independent studies find that buying from locally-owned stores on average leads to 

roughly double the amount of income circulating throughout the local economy 

when compared with big-box retailers (Civic Economics 2004, Institute for Local 

Self Reliance 2003). Neighborhoods with high numbers of big box stores tend to 

have a lower yield of non-profit groups and local civic organizations, as well as 

significantly lower civic participation rates in general. This may be tied to the 

decline of local businesses, which tend to foster a greater sense of neighborhood 

identity, following the opening of a WalMart (Goetz and Rupasngha 2006). 

Despite these relatively consistent findings, some caution needs to be taken 

in extrapolating the results of past research to frame this store’s expected impact. 

The Neighborhood Market of this study is a smaller and more specialized store than 

the conventional WalMart Supercenters studied in this overview. It is meant to 
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compete in a smaller and more specialized market than the average big box retailer, 

providing mostly fresh and packaged food. While proponents may not be able to 

justify a similar net increase in jobs or savings passed on to consumers, those 

opposed may find that their argument of local commercial or environmental impact 

must be adjusted to a lower magnitude as well. As a result, it is possible that 

residents on both sides of the spectrum will be less strongly supportive of or 

opposed to the store.  

More importantly, and the driving force for this study, is that these 

neighborhoods lacked a full-scale alternative supermarket prior to WalMart’s 

entrance, one owned either locally or nationally. From community activism in 

suburbs of Seattle and boroughs of Los Angeles to the region just south of this 

study’s neighborhoods in Sarasota’s downtown, one of the most consistent and 

fervent arguments used in neighborhood opposition to WalMart is that it disrupts 

locally-cultivated commerce (Labor Radio 2012, Seattle Times 2012, Herald 

Tribune 2013). This argument would ideally be bolstered by a turnout of local 

businesses who expect a negative and unpreventable impact caused by the creation 

of a nearby Supercenter. Yet with the North Trail’s lack of a nearby supermarket 

and few non-grocery businesses that would be directly threatened by the goods or 

services this Neighborhood Market provides, it is possible that nearby 

neighborhood opposition may be supported primarily by abstract, longitudinal 

arguments alone. When a community is in dire need of something as integral as a 

fresh food provider, arguments lesser than those relating immediate threats to safety 

or income, such as long-term damage to local infrastructure, may not carry the same 

weight in community discourse. 

Whether residents of these neighborhoods support the presence of a chain 
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grocery store in their neighborhood is yet to be seen. It fills the role of a community 

supermarket, one that has been lacking in the region for nearly two years. Yet 

acceptance is a multifaceted concept: residents may support the presence of any 

local grocery store, but prefer one not as commonly polarizing as WalMart. The 

effects of demographics and their interactions in creating local space will here be 

discussed further. 

 

The Effects of Demographics on the Formation of Space 

 One of the key claims of proponents for New Urbanism, an urban design 

movement that promotes walkable, identifiable and sustainable neighborhoods, is 

that a locally-developed built environment is integral to facilitating strong 

relationships between members of a neighborhood (Grams Root & Wilson 2006). 

Residents who report a strong sense of neighborhood identity derived from the 

architecture in their local environment also tend to report a greater level of 

connectivity with their immediate neighbors as well as the community in general 

(Leyden 2003). As with many other urban design movements, it has faced its share 

of criticism for shortcomings in translating this theory into practical solutions for 

spatially-dispersed neighborhoods (Crane & Crepeau 1998). Yet even some critics 

of the practical significance of top-down New Urbanist design agree with its 

general tenets and goals. People who live in neighborhoods that have a strong sense 

of historical and cultural identity, a standardized built form, and pedestrian-friendly 

mixed-use design consistently report a greater sense of belonging to not only the 

neighborhood, but a community of individuals (Podobnik 2003) 

 That is not to say that there is any one solution or identity that fulfills the 
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needs of every neighborhood. Just as the historical preservation movement in the 

mid-1900s sought to maintain places of cultural significance to American life, 

communities often seek to preserve their own heritage and sense of place through 

buildings that gives them a distinct sense of identity (Tyler 2009, p. 44-45). These 

time- and environment-specific architectural styles often dot locally-developed 

communities, reminding them of the history and function of the neighborhoods in 

which they reside.  

 The purpose of these buildings differ vastly from WalMart, which 

conventionally has embraced cookie-cutter site plans, sprawling frontal parking lots 

and boxed design to become a common and standardized sight all across North 

America. Its function is to provide low-cost goods to the widest possible market, 

which is bolstered by rapid expansion. It has fought local regulation to adapt to the 

built form in communities all across the United States, including most recently the 

pending opening of a Supercenter in Northern Sarasota (City of Sarasota 2012). 

With low profit margins, WalMart's purpose is to create a highly efficient shopping 

experience for consumers who rely on the retailer to consistently provide the lowest 

prices possible for a range of goods. Its key goal is functionality and recognizability, 

rather than integration into the environmental setting where it resides. 

 There has been a noted shift away from location-specific architecture in the 

modern suburbs, as well as from mixed-use pedestrian-scale neighborhood design 

in general (Fishman 1987). Commerce and residential areas are now more spatially 

fragmented than ever before, leading to a sharp increase in automobile dependency. 

This can be seen in both Newtown and Indian Beach-Sapphire Shores, which 

possess strong intra-residential walkability but very poor walkability along 
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commercial routes (Walkscore 2012). Small city residents now spend about twenty 

five minutes more commuting per day than in the 1950s, and spend more time 

traveling to and from commercial sites than what has been seen in neighborhoods 

designed for pedestrian travel (Boarnet et al. 2011). This has been an important 

factor in the decline of civic participation through the last half century. Residents 

spend more time outside their neighborhoods, and their limited time spent within it 

is more often with immediate family or friends within the home than with neighbors 

or in public space (Putnam 2000). Regardless of class, the spatial environment has 

become fuller for most residents living in the suburbs and small cities over the last 

half century.  

 The existence of WalMart and other similar chains in the modern United 

States may be seen as a response to the spatial widening of modern life in general, 

one quite literally driven by a sharp increase in daily miles traveled by residents 

over the last several decades (Department of Transit 2009).  Standardizing relevant 

aspects of space is a key component in capitalist systems, where competition over 

market share and profits requires corporations to compete through mass production 

and expansion. WalMart has been successful in large part due to its ability to 

quickly adapt to market trends and provide an affordable range of goods to 

customers regardless of location (Bernstein, Bivens and Dube 2006). Once present 

in a neighborhood, WalMart has a tendency to become the central shopping location 

for the majority of nearby residents (Basker 2005). As locally-owned businesses 

begin to disappear, fewer options are present to residents within their neighborhood 

regardless of income. 

 Decentralizing commercial space away from neighborhood ownership in 
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such a way removes many of the elements that allow for the cultivation of social 

capital. Research shows that modern big-box chains provide little sense of pride for 

communities, especially in comparison to surviving local businesses. They also 

donate less per worker and take less part in local community projects (Frishkoff 

1991). Most importantly, these buildings lack architectural and community history 

(Longstreth 2001). Residents in suburban environments similar to the 

neighborhoods in this study consider a unique sense of place to be one of the 

defining factors in deciding to move into a neighborhood (Brower 1996). It is thus 

likely that residents in both neighborhoods prefer the presence of locally-owned, 

representative businesses near their communities. 

 However, ideal preference for locally-owned stores, especially those 

developed in the long-term, does not necessarily trump externally-owned retail that 

provides immediate fulfillment of needs for a majority of residents. Average 

household income in Indian Beach-Sapphire Shores is more than double the poverty 

line, one of the many measures for defining the middle-class (Thompson and 

Hickey 2005). Yet in what amounts to an average neighborhood width of less than 

one-half of a mile, many different income groups exist. In the half closest to US-

41, the average home sale price over the last eighteen months was $375,000. For 

homes along the bay front just three-eighths of a mile west, the average sale price 

was just shy of $1,700,000. While median income in the neighborhood was roughly 

$52,000 in 2010, the mean was over thirty-thousand dollars more, at $85,000. This 

suggests a potentially wide dispersion of preferences not found in a neighborhood 

like Bayou Oaks, which has far less variability in income. 

Household income in Bayou Oaks has a much narrower dispersion than that 
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found in Indian Beach-Sapphire Shores, with the majority of households making 

roughly $30,000 to $50,000 per year in 2011. To complicate matters of comparison 

with Indian Beach-Sapphire Shores is the age and presence of children in homes. 

Bayou Oaks residents are younger and more likely to have children present in the 

home, as well as more children present per capita than in Indian Beach-Sapphire 

Shores. Thus, the income gap between these communities may be larger than 

displayed by the numbers alone: federal statistics take into account only the total 

household income, not the cost of living for each member of the household (Gilbert 

1998). Two working class adults with three children may earn $60,000 cumulatively, 

but may have higher living costs than a single middle class adult earning $45,000 a 

year.  

Factors of income and household type have a strong bearing on other 

demographic variables as well. Middle class residents are more likely to own cars, 

and are far more likely to own their homes, than working class residents (Schwartz 

and Wilson 2006). This gap holds true for civic participation rates as well. Middle 

class residents are more likely to have the time and transportation access to 

regularly attend formal local government meetings and serve on community boards 

(Gans 1967). All of these factors suggest that Indian Beach-Sapphire Shores 

residents may have greater opportunities to shop elsewhere, and may prefer 

different stores in their neighborhoods, than residents of Bayou Oaks. This does not 

necessarily denote ideal neighborhood preference; rather, it situates the actual 

boundaries facing residents as an aggregate of both neighborhoods. 

As shown, residents of neighborhoods like Bayou Oaks and Indian Beach-

Sapphire Shores may overall want the same features for their neighborhoods, but 
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Demographic Data for Indian Beach-Sapphire Shores and Bayou 

Oaks1 

 

 

 

 

                                                
1 All data taken from the 2007-2011 American Community Survey (5-year estimates) or 2010    

Decennial Census 

  Census Tract Codes: Sarasota Tract 10 (Bayou Oaks)   

              Sarasota Tract 9 (Indian Beach-Sapphire Shores) 
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their ability to cultivate those types of growth is likely different. These issues are 

explained in greater detail below, and provide support for the hypotheses I plan to 

test in this research. 

 

Research Question and Hypotheses 

 To reiterate the focus of this project, I wish to understand whether residents 

differ in their reaction to a neighborhood supermarket depending on their needs, 

demographics and neighborhood location. It is clear that, despite their closeness, 

residents of Indian Beach-Sapphire Shores and Bayou Oaks have faced different 

challenges historically and have different demographic makeup in terms of income, 

access to resources and household type. It is less clear from a reading of that 

information, however, if they differ significantly in reaction to the WalMart 

Neighborhood Market as a resource provider or sign of growth for their 

neighborhood. Answering these questions will assist in understanding first how 

they accept or reject the store as part of their community, and second how they 

intend to use the benefits of that store. 

 This research was conducted using a 36-item survey distributed online and 

in-person to interested adult members of neighborhood associations within the 

communities of Indian Beach-Sapphire Shores, Amaryllis Park and Bayou Oaks. 

Notices detailing the purpose of this study were first distributed to the mailing lists 

of the respective neighborhood associations, and interested residents were 

prompted to contact the researcher for more information. This survey collected 

demographic information (age, income, education, home type, neighborhood lived 
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in, and time spent in the neighborhood), questions about their current view of the 

neighborhood (safety, physical condition, and state of local businesses), questions 

about their views toward WalMart Neighborhood Market (whether it indicates 

positive growth, whether the resident supports the business), hypothetical questions 

intended to test whether they are active in their local community and what types of 

projects they support within it, and what type of neighborhood and level of 

interaction they both prefer and actually experience. Additionally, a final response 

question was presented to respondents that asked them to provide more general 

outlook for this store and any interaction they have had with it so far. These 

questions are intended to answer my hypotheses, as well as lend open-ended 

support to any significant differences found between groups. 

 While covered in detail below, the four preliminary hypotheses are 

presented here: 

 Hypothesis 1: Homeowners and residents who have lived in the 

neighborhood longer will be supportive of the presence of any store in the current 

WalMart's location, but they will have negative feelings toward the store as a means 

of positive growth. 

 Hypothesis 2: Residents who prefer more active and condensed 

neighborhoods, have lower income, and who are younger will be the most 

supportive of this WalMart's existence near their communities. 

 Hypothesis 3: All residents will be supportive of the presence of locally-

owned businesses, but homeowners will be the most likely to actively shop at them. 

 Hypothesis 4: Residents who support local beautification projects will be 
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the least supportive of the WalMart's existence. 

Hypothesis 1 – Does homeownership affect residents' positive or negative 

feelings toward this WalMart? 

 Whether they are for or against the WalMart itself, it is clear from previous 

research that homeowners take a more active role in their local environment than 

renters (Gans 1967, DePasquale and Glaeser 1998). It is also known that 

homeowners in general are more likely to be middle- or upper-class than working-

class (Schwartz and Wilson 2006). Furthermore, due to systemic inequalities in 

terms of access to transportation and lack of city-level representation, working class 

residents are far less likely to actively participate in government-sponsored 

meetings and sit on community boards than middle-class residents (Bullard, 2000). 

Therefore, it is reasonable to suggest that homeowners, whether for or against the 

store, are more likely to have stronger feelings regarding it, as well as more 

complete information as the project began to emerge in dialogues at the city level. 

 However, it is less clear whether homeowners' feelings toward the store are 

positive or negative. Previous research might suggest both conclusions. On the 

positive side, most residents regardless of income view boarded-up, dilapidated 

buildings as a negative sign for their neighborhoods. While contested, research 

suggests that their reasoning may be sound: observed disorder in the physical 

environment tends to correlate with perceived disorder (Sampson and Raudenbush 

2004). For homeowners, the presence of any store taking over the previously-

abandoned building may be better than no store at all. Yet there is evidence that 

reaction may be negative as well. As previously covered, research shows that big 
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box stores give back less to the community per worker than locally-owned 

counterparts, and provide comparatively less sense of community pride (Frishkoff 

1991). It also translates to higher externalized taxes for residents, who often must 

pay for the extra infrastructure repair costs of local roads and sidewalks. All of these 

negatively affect homeowners, both at the household and community levels. 

 It is therefore my hypothesis that homeowners will be supportive of the 

existence of the WalMart Neighborhood Market, but only insofar as it provides a 

developed space where there was once simply a boarded-up building. Respondents 

are asked whether they “view the store as a sign of positive growth”, as well as 

whether they “find WalMart to be the best possible use of the vacant space where 

it was built” and whether they “prefer to shop elsewhere”. I suspect that, while they 

will prefer the store's existence to none at all in general, they will not find it be a 

sign of positive growth for their neighborhood, and will choose instead to shop at 

other local businesses more than renters. 

 

Hypothesis 2 – Does neighborhood type preference affect support for a local 

grocer? 

 As previously stated, both of these neighborhoods occupy a niche between 

urban and small-town neighborhood archetypes. Residents of suburban and small 

town communities tend to prefer single-use residency and commercial separation, 

whereas residents of urban neighborhoods tend to prefer mixed-use development 

(Gans 1967, Gordon and Richardson 2007). These preferences correlate heavily 

with age, family type and income. Young residents and individuals with low income 
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tend to favor neighborhoods where resources are close and local accessibility is 

high, ones that would fall on the urban neighborhood end of the spectrum. This is 

the opposite for middle-age residents as well as wealthier residents, who tend to 

prefer more secluded residencies, and would likely prefer small town 

neighborhoods (Brower 1996). 

 From this, I believe it is reasonable to expect that residents who prefer more 

active and condensed neighborhoods are those who will be most supportive of this 

WalMart's existence within their communities. I expect for age, income, and 

preference for neighborhood privacy to all negatively correlate with support for this 

store.  

 

Hypothesis 3 – Who supports local businesses? 

 Regardless of income, residents in the suburbs and modern cities prefer to 

live in neighborhoods that have a sense of identity that situates their neighborhood 

in the context of the surrounding region (Brower 1996). Local businesses provide 

this, both in endowing the neighborhood with a physical sense of pride and in giving 

back to the community through labor and circulation of capital (Friskoff 1991, 

Civic Economics 2004). However, income in a major limiting factor in the ability 

to support local business when competition from big box chains is present. Locally-

owned businesses are rarely run as efficiently as national chain stores and often 

cannot pass bulk savings onto their consumers (Bernstein, Bivens and Dube 2006). 

This leads to higher costs for the consumer, and a cost-based incentive to shop at 

national chain stores. 
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 I judge this hypothesis through questions asking about ideal responses to 

locally-owned stores, such as “how concerned are you about the businesses along 

the North Trail being representative of your neighborhood?”, as well as actual 

responses, such as “do you try to shop at local businesses regardless of distance or 

price?”. I suspect that, for the ideal questions, all residents regardless of 

homeownership, transportation access and income will be supportive of local 

businesses. However, I suspect that homeowners will be the most supportive of 

actually shopping at locally-owned stores. This is both a factor of income, as 

homeowners tend to be middle-class, and of the incentive to protect one's 

investment and home by ensuring that locally-owned businesses stay alive and 

provide an actual sense of place within the neighborhood. 

 

Hypothesis 4 – How does WalMart fit into the scope of neighborhood 

revitalization or development? 

 The neighborhood associations of Bayou Oaks and Indian Beach-Sapphire 

Shores may be seen as reactionary rather than regulatory. As they are not formal 

Common Interest Developments with overriding governing power, their role is to 

ensure that homeowners do not infringe on the rights of others, promote 

beautification projects, and institute neighborhood crime watches, rather than 

provide direct oversight and regulation for their residents (Shorelines 2011, 

Sarasota Government 2008; McKenzie 1996). Due to this lack of formal governing 

power at the neighborhood level, it is likely that participants in this study will have 

different views on how this WalMart fits into their scope of neighborhood 

redevelopment or revitalization. 
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 To test this, I ask participants whether or not they monetarily support the 

WalMart's presence near their neighborhood, as well as how supportive they are of 

various tax increases that would be used for beautification projects (community 

centers, parks and gardens, and in bringing new businesses to the North Trail). I 

suspect that residents who are the most supportive of beautification projects will be 

those who are the least likely to support or shop at WalMart. This is due to two 

factors. First, residents who support the tax increase are likely to have the 

expendable income and ability to shop elsewhere, and may be more reluctant to 

bring the store into their community (Ellis 1992). Second, residents who support 

local beautification projects may side against the WalMart due to the negative 

factors it tends to bring communities that are outlined above, especially through the 

lowering of average per capital income in the surrounding area when local 

businesses are replaced (Goetz and Fleming 2011).   

 

Connection to Research Question  

          These four hypotheses will help to assess my research question of whether or 

not residents differ in their reaction to a local grocer depending on their 

demographics or neighborhood type preference. Hypotheses 1 and 4 help to 

understand whether residents welcome this specific store into their neighborhood, 

from the angles of whether they find it to be a sign of positive growth for their 

neighborhood (hypothesis 1) as well as whether they view this business in the same 

light as other beautification projects (hypothesis 4). This is important to distinguish: 

as stated, residents may find any store's presence to be a positive sign, as the former 

site of WalMart was a vacant, boarded up building that contributed nothing to the 



30 

 

community. However, it does not necessarily mean that they view the business itself 

in a positive light, as they may find it to be a poor use of the land available. These 

two hypotheses are important for distinguishing those boundaries. 

          Hypotheses 2 and 3 help to actually assess whether the residents of these two 

neighborhoods prefer a local grocer at all (hypothesis 2), as well as whether they 

have significant preference and ability to shop at a locally-owned grocer 

(hypothesis 3). There are certainly intangible benefits to the presence of a locally-

owned store in or near communities, but preferences for those types of stores are 

often confounded by income, time, and accessibility. Preferring nationally-owned 

chain stores to local grocers does not mean that residents do not wish to cultivate 

local businesses within their neighborhoods. It simply means that they must pursue 

those goals through different avenues, ones that are outside the scope of this project. 

          The following section provides a more in-depth overview of the methodology 

used for this project, as well as an explanation of the logic used to assess the 

hypotheses. Expected findings will be reiterated. 

 

Methodology 

Instrument and Collection Process 

Data for this study was collected from December 2012 to March 2013. A 

36-item questionnaire was distributed to residents of Indian Beach-Sapphire Shores, 

Bayou Oaks and Amaryllis Park who were at least eighteen years of age. The first 

round of residents were contacted through the Indian Beach-Sapphire Shores 

Neighborhood Association, the Bayou Oaks Neighborhood Association and the 
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Amaryllis Park Neighborhood Association. The second round was recruited from 

the New College of Florida student email list, with identical required criteria for 

participants. Residents were provided the researcher's contact information and a 

description of the survey protocol. Those who contacted the researcher and chose 

to participate were offered either a physical copy of the survey along with a self-

addressed stamped envelope or a link to an identical survey hosted online. The 

questions and logic used for the surveys were identical between both of these 

formats.  

 Of 94 residents who contacted the researcher after information was posted, 

a total of 36 (38%) either started or completed the study. Two responses were 

discarded from analysis due to the participant only completing one or fewer pages 

of the study. One response was discarded due to an error that prevented the 

participant's information from being recorded on the initial consent form, although 

the participant was contacted and re-completed the survey with correct information. 

One response was discarded due to the participant taking the study twice, or an 

error with the online survey that recorded the same information twice over. 

Attempts to contact the participant to ensure that the duplicate response was in error 

failed, and thus their second response was not recorded for analysis. In sum, 32 

responses total were used for analysis. 

 As expected, response rate dropped exponentially for participants who 

waited more than 24 hours to take the survey after it was provided. Of the 36 

responses collected, only six were completed after 24 hours, and only three after 

five days of initial contact. A second attempt to contact participants who sought but 

did not complete the survey yielded an additional three responses with 48 hours of 
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the second contact attempt. 

 Three separate attempts to contact Amaryllis Park Neighborhood 

Association leaders failed to come to fruition, and thus the neighborhood has very 

little representation in this study. Only two members of the neighborhood ended up 

completing the study. Indian Beach-Sapphire Shores initially had a greater 

representation than Newtown in this study, at 21 and 15 each respectively. Of those, 

19 and 13 were used for final analysis due to the exclusions noted above. 

 

Analytical logic 

To reiterate, a total of four multi-part hypotheses were developed for this 

study. The hypotheses as well as the means of testing will be established below. 

 Hypothesis one sought to understand whether homeownership and length of 

time in the neighborhood affected support for the store. Respondents were asked if 

they owned their home (yes/no) as well as how long they have lived in the 

neighborhood. For categorical purposes, length in the neighborhood was separated 

into two categories based on the sample median, with 0-8 years a ‘short’ amount of 

time and 8 years or more a ‘long’ amount of time. Wilcoxon rank-sum tests assessed 

these variables on the basis of their preference for the WalMart Neighborhood 

Market, using three separate dependent variables. Residents were asked, on a five 

point Likert Scale, if they felt the store was the best possible use of the space where 

it was built, if they preferred to travel extra distance to shop at a store other than 

WalMart, and whether they saw the store as a sign of positive growth for their 

neighborhood.  
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 Hypothesis two sought to determine whether age, income and neighborhood 

preference affected support for the store. The dependent variables remained the 

same as those found in hypothesis one. Income was bracketed at the order of 

$10,000, with “$20,000 or below” comprising the lowest category and “$80,000 or 

above” coded as the highest category. Income was further grouped into ‘low’ 

(making $40,000 or less), ‘middle’ (making between $40,000 and $60,000) and 

‘high’ (making $60,000 or more) categories. Age was similarly bracketed, at an 

interval of ten years, with categories of ‘0-29’, ’30-59’, and ’60 and above’. 

Neighborhood preference was assessed on a three point categorical scale that asked 

participants which neighborhood type they most preferred. Possible answers 

included a “secluded” neighborhood with little activity, an “active” neighborhood 

with moderate activity, or a “highly active” neighborhood with a great deal of 

activity. Kruskall-Wallis tests were used as the nonparametric equivalent of the one-

way ANOVAs originally proposed for this design due to the inherent nonnormality 

of ordinal data. 

 Hypothesis three tested the relationship of concern over development along 

the North Trail to monetary support for local businesses, as well as whether 

homeownership correlated with local business support. As in hypothesis one, 

residents were asked whether they owned their home as well how concerned they 

were about businesses along the North Trail being representative of their 

neighborhood, from “not concerned at all” to “very concerned” on a four-point 

scale. The bottom two points on the scale were assigned a ‘low concern’ rank and 

the two two a ‘high’ concern rank. The dependent variable assessed how likely it 

was for the resident to shop at local businesses regardless of distance or price, from 
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“never” to “always” on a five-point scale. A 2x2 ANOVA assessed the independent 

variables of homeownership and business concern on monetary support for local 

businesses. 

 Hypothesis four sought to determine whether support for local 

beautification and redevelopment projects played a role in residents’ feelings 

toward the store. On a five-point Likert scale, residents were asked to what degree 

they supported tax increases for local parks, a community center and new 

businesses. These variables were compared to the dependent variables of whether 

they saw the store as a sign of positive growth for their neighborhood or as the best 

possible use of the space where it was built. Support for the various taxes were 

grouped in ‘low’, ‘medium’ and ‘high’ support, and a Kruskall-Wallis test measured 

the effects of tax support grouping on views toward positive growth and the store 

as best use. 

Results 

Prior to running analysis, the data was checked for normality. The Shapiro-

Wilk test for normality came to significance for the dependent variables of WalMart 

as positive growth (W=.908, p=.0116), WalMart as the best use of vacant space 

(W=.909, p=.0123) and tendency for residents to shop at local stores regardless of 

distance or price (W=.805, p<.0001). As a result, nonparametric tests were used for 

hypotheses with these dependent variables 

 

Hypothesis One: 

 The binominal variable of homeownership showed no significant difference 

between levels in regard to WalMart as the best use of vacant space (z=-.47, p=.64) 
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or preference to shop elsewhere (z=-.909, p=.37). However, there was a significant 

difference between homeowners and renters in their view toward the WalMart as a 

sign of positive growth, (z=-2.31, p=.0103), with renters (M=3.06, SD=1.06, 

Mdn=3) having more positive views toward the store than homeowners, (M=2.2, 

SD=.94, Mdn=2). The variable of homeownership showed a moderately strong 

correlation with the continuous variable of positive growth (r=|.426|, p=.0168), 

accounting for roughly 18% of variation on the dependent variable.  

Significance was not found between the variable of length of time in the 

neighborhood and WalMart as best use (z=-1.23, p=.11) or preference to shop 

elsewhere (z=-1.22, p=.12), but was found between length of time in the 

neighborhood and WalMart as positive growth (z=-1.97, p=.0242). Residents who 

had lived in the neighborhood for eight years or less (M=3.2 SD=1, Mdn=3) 

showed significant preference for the store over those who had lived in the 

neighborhood for eight years or longer, (M=2.21, SD=1.05; Mdn=2), with a  

__________________________________________________________________ 

  

0
2
4
6
8

10

N
u

m
b

er
 o

f 
R

es
p

o
n

d
en

ts

Support

Relationship between 
Length of Time in 

Neighborhood and 
WalMart as Positive 

Growth

Long-term Short-term

0

2

4

6

8

10

N
u

m
b

er
 o

f 
R

es
p

o
n

d
en

ts

Support

Relationship Between 
Homeownership and 
WalMart as Positive 

Growth

Homeowners Renters



36 

 

moderate correlation between length of time and view of the store as positive 

growth, (r=|.364|, p = .044). As expected from these significant findings, there was 

a very strong correlation between homeownership and length of time in the 

neighborhood (r= |0.67|), suggesting that homeowners have been living in the 

neighborhood for significantly longer than renters on average. For descriptive 

purposes only, a Friedman test conducted for interaction between homeownership 

and length of time in the neighborhood on the order of WalMart as positive growth 

did not turn out to be significant, F(1, 29) = 2.20, p=.15.  

  

__________________________________________________________________ 

 __________________________________________________________________ 
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as a sign of positive growth (z=1.7, p=.0879) and preference to shop elsewhere 

(z=.99, p=.32) failed to reach significance. Significance was not found for the effect 

of income grouping on WalMart as positive growth (χ²(8)=4.4, p=.11) or preference 

to shop elsewhere (χ²(8)=.49, p=.78) but was found among the variables of income 

grouping and WalMart as best use of the vacant space (χ²(8)=6.88, p=.03). A follow-

up test of Fischer’s LSD revealed that middle and high income residents differed, 

with middle income residents (M=3.11 SD=.78, Mdn=3) preferring the store to high 

income residents (M=2.26 SD=.61, Mdn=2). No other pairwise comparisons within 

the grouping were significant.  

 

Hypothesis Three  

Small correlations were found between concern for local businesses and 

actual monetary support for local businesses (r=.334) as well as between concern 

for local businesses and preference to shop at a store other than WalMart (r=.331) 

However, tests using the GLM procedure to assess the effects of homeownership 

and low/high business concern on preference to shop at local businesses regardless 

of distance or price failed to reach significance, F(1, 28) = .6, p=.62. 

 

Hypothesis Four: 

Even with meeting minimum cell criteria, there were no significant effects 

between supporting tax increases for local parks and WalMart as best use (χ²(2)=.91, 

p=.62) or as positive growth (χ²(2)= .62, p=.83), nor did differences on those 

measures exist for tax increases for a community center or tax increases for new 

business growth. 
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Between Neighborhood Differences: 

No significant differences were found between the neighborhoods in terms of their 

views toward the store as positive growth, best use or preference to shop elsewhere.  

 

Analysis 

Hypotheses three and four were retained, while significance was reached 

for two of the suspected tests in hypothesis one and one test in hypothesis two. 

While this study utilized a small and potentially unrepresentative sample size, mean 

rank differences in many cases failed to reach enough significance to imply a 

relationship between variables tested.  

 Hypothesis three sought to understand whether there was any significant 

relationship between homeownership and concern for local business in regard to 

how likely residents were to actually shop at local businesses. Homeowners were 

not willing to support local businesses more than renters regardless of distance or 

price, nor did residents with high concern shop at them more than residents with 

low concern. The reasoning for this may reflect an oversight made by the researcher 

on the questionnaire. It was expected that both homeowners and renters would share 

similar levels of concern for local businesses (which was true) but that homeowners 

would be more willing to actually support local businesses.  

However, ‘concern’ may share negative connotation or, at best, be a value-

neutral term in this context. At the end of the survey, residents were asked to provide 

feedback about their experience at the WalMart Neighborhood Market, which some 

used to affirm a significant finding of hypothesis one: namely, that they were 
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reasonably happy the store existed, but did not feel it was a sign of positive growth 

for their neighborhood. Three respondents specifically commented on what they 

perceived to be dangerous and undesirable businesses along the North Trail, 

specifically referencing the motels that have in recent times been the focus for drug 

and prostitution arrests (Herald Tribune 2012). Most residents were at least 

moderately concerned with the state of local businesses along the Trail, but that 

concern is not likely to translate into monetary support for businesses that they 

would prefer to see cleared for more representative and safe commercial use.  In 

fact, with a more representative sample that maintained the same questions, it may 

be found that “concern” had a negative relationship with monetary support of 

(current) local businesses: concern may imply active effort or desire to change the 

local environment.  

Hypothesis four sought to understand whether support for certain local 

beautification projects would have any significant effect on how they viewed the 

WalMart Neighborhood Market as either a sign of positive growth or as the best 

possible use for their neighborhood. Responses trended toward the middle of the 

scale with low variability, suggesting that most respondents were ‘neutral, but 

tolerant’ of a tax increase to promote new local businesses, new parks or a new 

community center near their neighborhood.  

These questions were intended to measure, in isolation, respondents’ 

feelings toward these projects when faced with a potential loss – that is, an increase 

in taxes in order to fund local public works. It was shown in hypothesis two that 

residents in this sample had at least slight differences in terms of their views toward 

this store as the best use of vacant space when based on income, and my expectation 

was that residents who could more afford a tax increase would have a more negative 
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view toward the store. In all three of these cases there seemed to be no difference 

between levels of support for these taxes and how residents viewed the store as a 

sign of positive growth or as the best use of the space where it was built, which 

likely suggests that using hypothetical tax increases is a poor way to measure public 

support for local projects. It also reflects this survey’s shortcomings in measuring 

current accessibility to these public resources, which some participants in this study 

felt made these questions of support largely redundant.  

In 2011 the Robert L. Taylor Community Complex opened along US-301 

and Myrtle Road, only a short distance from the Bayou Oaks neighborhood. While 

the questions in this study were intended to measure support in isolation, current 

availability of inter-neighborhood resources such as the Complex likely played 

some role in how residents responded. While not significantly different, response 

was generally more positive for approving new parks in the area than for opening 

a new community complex, and was most positive for approving tax increases to 

attract new businesses. As stated above, the most common complaint noted by 

respondents in this study in regards to the status of the North Trail was the general 

dislike of current businesses. In a more complete study, the ordering of these 

measures coupled with an assessment of resources currently available to residents 

might suggest that residents are more willing to support tax increases when they 

are a means of facilitating their own idealization of the neighborhood. Doing so 

abstractly, by priming the respondent as a ‘community planner’ whose role is to 

approve funding for different projects, or merely by adding a question that assesses 

how readily these community resources are available to participants already may 

have given a better sense of how sacrifice for local improvement relates to their 

view of this store. 
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Hypothesis two suggested no difference between age measure on any of the 

variables, but a significant difference among income groups in regard to WalMart 

as the best use of the space where it was built. Surprisingly, the mean rank of the 

lowest income group did not differ significantly from that of the middle (those 

making between $40,000 to $60,000) or highest (those making $60,000 or more) 

but middle income residents showed significantly more support than higher income 

residents. This may have been affected by numerous factors such as the positively-

skewed income distribution present in Indian Beach-Sapphire Shores or the small 

sample size of this study that failed to detect true differences between groups. 

 The question of neighborhood preference was excluded outright from 

analysis due to the lack of difference in answers: only three residents provided an 

answer other than ‘active’ as their preference. It has been shown in studies utilizing 

ordinal scales that answers tend to center toward the ‘neutral’ response to avoid 

extremities, and that may have been at work in this study that only utilized three 

possible answers for the question. It is also possible that the descriptors of ‘inactive’ 

and ‘highly active’ utilized in the question were not neutral and inherently gave 

preference to the answer of ‘active’ neighborhoods. Finally, it may be possible that 

residents in these neighborhoods simply prefer generally active but not 

metropolitan-esque density in their neighborhoods, which would lend some validity 

to the distribution of responses. This study should have utilized a five- or seven-

point scale for this question, from ‘inactive’ to ‘highly active’, to give a more 

detailed sense as to whether residents preferred a specific neighborhood density and 

level of activity. 

Of the four overall hypotheses put forth in this study, only hypothesis one 

yielded any expected significant differences between demographic grouping 
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variables. Homeownership and length of time in the neighborhood showed no 

difference between levels of WalMart as best use as expected, but significant 

differences and correlations existed between each group in regard to the store as 

positive growth. Specifically, homeowners and residents who had lived in the 

neighborhood for longer than eight years were less supportive of the WalMart than 

renters and those who had been living in the neighborhood for eight years or less. 

This supports the initial thesis put forth, that homeowners and residents who had 

greater investment in the neighborhood would support the store insofar as it 

replaced what was initially vacant space, but that it would not necessarily signify 

an ideal outcome for their neighborhood.  

 

Discussion 

The end of this study coincided with a concentrated effort put forward by 

residents just a few miles south of Indian Beach-Sapphire Shores and Bayou Oaks 

to prevent the opening of a WalMart Supercenter near Sarasota’s downtown. A 

hearing for the store, which was eventually voted against 3-2 by standing board 

members, reveals some interesting contrasts with the findings of this study (Wintiz 

2013).  

Both the WalMart Neighborhood Market and the tentative Supercenter had 

the capacity for framing as site revitalization, as each was slated to replace a 

formerly vacant grocery store site. Yet local response to each of these stores seemed 

to be dramatically different. My time spent speaking to members of the Newtown 

Redevelopment Office suggested that the greatest concentrated criticism of the 

Neighborhood Market was not directly with the store itself, but with the city’s 

capacity to provide transit. Public transit from the eastern part of Newtown to the 
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store requires a roundabout route that takes residents south through Sarasota’s 

downtown, greatly increasing the time spent traveling to and from the store. Even 

local business owners, whom some studies in this research suggest tend to be the 

most vociferous in their criticism of the corporation’s entry, did not voice any direct 

criticism to members of the Redevelopment Office.   

If the limited findings of my study are valid, then the generally accepting, 

or at least tepid, response to the Neighborhood Market in comparison to the forceful 

denial of the Supercenter downtown would not be unexpected. Locally-owned 

stores in Sarasota’s downtown are plentiful, but their revenue is neither consistent 

nor are they assuredly capable of weathering the impact of a discount department 

store. Worries by local homeowners near the downtown site may be justified: a 

2010 study conducted partially in Sarasota’s downtown found that even mid-rise 

mixed use buildings bring in higher tax revenue than what is afforded by a 

WalMart’s required acreage (Langdon 2010). Were these stores able to exist in 

relative harmony, then the responses of nearby residents would likely be reduced to 

complaints about potential noise and traffic. However, the mixed-use capacity of 

downtown may be even more fragile to the effects of the average WalMart on local 

businesses and home values, as both are spatially connected to one other. Coupled 

with higher average land values, both commercial and residential, downtown 

residents may have faced significantly greater losses as the result of the 

corporation’s entry. 

While not noted in a significant number of responses to the survey, some 

residents suggested that they did not have strong positive feelings toward the 

current businesses along the North Trail. In that sense, the moderate average 

response toward the store as best use but not as positive growth for homeowners 
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and long-term residents would suggest that the store may be an improvement for 

the North Trail in general, but not necessarily the kind of positive improvement 

they were idealistically seeking near their neighborhood. Response from renters 

and shorter-term residents tended to be more positive and accepting toward the store 

in both of these regards.  

Strangely, while there was an effect of income grouping on residents’ views 

toward the store as best use, the groups did not disperse in a linear fashion. Middle 

income residents preferred the store to high income residents, with low income 

residents falling in between the two. Unfortunately a follow-up question was not 

posed to residents to determine what would constitute better use of the space, nor 

were there any written responses that commented directly on the WalMart’s 

location and possibilities for improvement. It is possible that lower income 

residents and those without adequate access to personal transportation may have 

preferred a conventional department store that provided a greater variety of 

resources within neighborhood boundaries. That may explain the general 

acceptance by middle-income residents, who are in large part capable of travel 

outside the neighborhood for non-essentials. However, that hypothesis cannot be 

confirmed with the data available from this study. 

  

Summary 

Overall, there was little support for my thesis that the presence of this 

supermarket would be considered either a positive or negative form of 

neighborhood growth when considering the neighborhoods independent of one 

another. Responses to questions and written responses provided by residents seem 

to suggest that the majority were accepting, or at least tolerant, of the store’s 
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presence. Responses tended toward the middle of the scale for WalMart as best use 

of the vacant space for all but one demographic and neighborhood variables tested, 

both in terms of frequency and averages, suggesting that residents ‘neither agreed 

nor disagreed’ that WalMart was the best use of the vacant space.  

Only for the variables of homeownership and length of time in the 

neighborhood did residents show a median and dominant frequency of low support 

for the store as positive growth. The fact that homeowners and long-term residents 

were more reluctant to frame the store as a means of positive growth than renters 

or short-term residents suggests that the store may be seen as either an acceptable 

replacement for vacant space or valuable as a community supermarket, but not the 

generally preferred outcome for those with a greater investment in their 

neighborhood. 

The lack of a sharp divide between income groups and neighborhoods 

toward this store may be explained by a general desire for a neighborhood 

supermarket, one that eclipses any desire for this space becoming a more ideal 

community institution.  After all, this store does not necessarily represent a 

regression from neighborhood ideals, even for those in this study who vehemently 

oppose the corporation itself. It may, instead, simply represent a net gain for 

communities that previously had no spatially close access to an affordable 

neighborhood supermarket, or who would prefer the space receive any use over 

remaining continually vacant. An interview conducted with local public officials 

for this study suggested that the store management has consistently reached out to 

their organization to ensure that the store is kept clean, accessible and desirable. 

For those who take social or economic qualms with the corporation itself, these 

actions may diminish some of the opposition. This may be especially true for 
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residents who see the WalMart, while not necessarily desirable in and of itself, as 

an improvement over the current span of businesses along the North Trail. 

Additionally, the lack of consensus as to what would qualify as better use 

for this site may speak to the lack of cohesive neighborhood vision for commerce 

along the North Trail in general. Some supported the store, many reluctantly, but 

those who opposed widely took claims with the corporation rather than the 

neighborhood impact. This contrasts with the downtown opposition to the 

Supercenter in February 2013, in which residents of the nearby Alta Vista 

neighborhood were clear in their remarks: the store is not compatible with 

Sarasota’s Comprehensive Plan for a neighborhood shopping center. No consistent 

arguments of this type were brought up in even the most fervently negative 

responses to this study. As a matter of preservation, it may simply be the case that 

downtown residents have more drive to protect the nearby resources that make their 

communities unique and identifiable. For the communities in this study, both of 

which are lined with common multinational corporations that outnumber 

conventional local businesses, that “identity” may be less developed and less 

critically in need of defense.  

 In sum, the moderate average view toward the Neighborhood Market 

suggests that the store may simply be a ‘return to form’ for both neighborhoods, an 

accepted if not celebrated addition to what had recently been vacant and dilapidated 

space. In this sense, it is difficult to suggest that the store represents any major 

positive or negative shifts in residents’ views of their surrounding commercial space. 

This may be explained, in part, by the general dislike of current North Trail 

businesses. For residents who do not have strong positive feelings toward the 

Neighborhood Market as a corporation or independently as a supermarket, those 
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who made up the majority of this study’s respondents, the store may do little to 

improve their overall view toward the commerce directly outside of their 

neighborhoods. The risk that it poses to current North Trail businesses, those 

supported and those detested, is minimal. If such a business is not threatening to 

established community identity, it may simply be the case that most residents 

evaluate it piecemeal based on the resources it can provide, not as a community 

institution. 

 Unfortunately, there was no general consensus noted among long-term and 

homeowning residents in regard to why the store was not a sign of positive growth. 

My initial theory suggested that higher income residents and those who own their 

homes, which are general correlates, might be more reluctant to invite more 

commercial uses into the areas near their homes. However, with most residents 

preferring moderately active neighborhoods regardless of other demographic 

attributes in this study, it is unlikely that these residents support a complete 

delineation of commercial and residential sites.  

Instead, it may be the case that residents who have more of a monetary 

investment and potentially stronger developed set of social ties in their 

neighborhoods are the ones most invested in preserving or developing commercial 

space emblematic of their ideals. This Neighborhood Market, while noted as 

beneficial in a resource-based sense to many residents, was not purported in any 

responses to be something that provided the surrounding community a sense of 

pride or identity. If externally-owned big box retail truly depresses civic 

participation as past research has noted, then it may be in the best interest of those 

with a greater investment in the neighborhood, and those who prefer active 

communities, to prefer locally-owned stores that ostensibly bridge and develop 
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community identity throughout local neighborhoods (Goetz and Rupasignha 2006, 

Tolbert, Lyson and Irwin 1998). A unique and historic heritage is key in establishing 

sense of place (Robertson 2000). Logically, those most invested in that place would 

also be the most invested in cultivating and maintaining it. The results of this study 

found that to hold true for long-term residents and homeowners. 

 

Further Research  

 This study faced a number of methodological limitations related to small 

sample size and unbiased measurement. The nonparametric tests utilized in analysis 

made no assumptions about normal distribution of resident outcomes, as the 

survey’s dependent variables were not found to be sufficiently even for use of 

ANOVA. While nonparametrics benefit from the lack of this assumption when 

normalcy does not truly exist within the population, they are less statistically 

powerful and less likely to detect significant differences between samples when 

sample sizes are low, such as in this study. Had sample sizes been larger and 

parametrics been utilized, it is possible that hypotheses two through four would 

have had significant differences on the basis of certain independent variables. 

Furthermore, the small sample size did not allow for more powerful nonparametric 

analysis, which would have cut down on Type I error inflation in this study and 

given more equal weight to cell means. This, in turn, could have detected more 

minute differences between levels and provided greater insight into resident 

responses. Replications of this study should seek to model population curves for 

the basis of these hypotheses in order to ensure better fit, as well as seek a greater 

number of responses. 
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Further, it is not clear to what extent the sampling methods utilized 

accurately captured different segments of the population. While Census 

comparisons were available for age, income and homeownership variables, tests 

such as those for length of time in the neighborhood instead utilized median split  

         ___________________________________________________________________ 

       ____________________________________________________________________ 

 

tests that may not accurately represent the true population makeup. There is always 

selection bias in sampling, and utilizing community organizations even further 

removes research from a true representation of the population itself. Response rate 

was relatively high, which may have reflected the respondent-initiated interest in 

the study. However, even when the respondent initiated contact, only roughly one 

in three completed the survey. This may have resulted from disagreement with the 

risks and goals of this study on behalf of the participant, or a general inability to 

complete the (projected) thirty minute survey due to time constraints. No responses 

were received from residents that elaborated on the reasons for non-completion of 
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the study. 

 Future research into how communities view the impact of an integral 

resource such as a neighborhood supermarket should seek to utilize a time series to 

determine whether within-group variation of views toward the supermarket may 

result. This research began roughly four months after the supermarket opened. 

While the researcher does not assume that this short gap would allow residents to 

significantly change their views toward the store (within acceptable limits), it is 

possible that variation occurred due to factors not controlled for in this study. 

Optimally, a repeated measures study of this type would control for neighborhood 

outlook, feelings toward the store, and any significant changes in the local built 

environment that may shift resident’s feelings toward the store from the time prior 

to its opening to a predetermined time afterward. These types of studies can be 

difficult due to problems of participant retention and ensuring an adequate sample 

size, but could reveal multitudes of data not found in this study. 

An addendum to this study might seek to understand exactly which 

resources and institutions residents see as ideal to their neighborhood, and develop 

a growth model to determine how current underutilized space could be best 

developed to meet those goals. While this research does seem to suggest that length 

of time in the neighborhood, homeownership and income grouping show disparities 

in their views toward the store itself, less is available to determine exactly how these 

desires fit into the scope of optimal neighborhood development. Differences among 

rank means of views toward the various tax increases proposed in this study suggest 

that a positive relationship might exist between what residents are most willing to 

sacrifice for and the lack of presence of that resource in their neighborhood.  
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Conclusion 

The purpose of this study was to determine what role, if any, a neighborhood 

supermarket played as a resource provider and sign of growth for residents in 

nearby communities, as well as whether there was any cohesive vision shared 

among neighborhood residents toward local commercial space. It was my belief 

that residents of each neighborhood may share a specific vision for the commercial 

development along the North Trail directly outside of their neighborhoods. Four 

hypotheses were developed to test whether demographic variables, views toward 

local businesses, and support for community tax increases had any bearing on how 

residents felt toward the store at the focus of this study.  

Limited data tests revealed that homeowners and long-term residents were 

more reluctant to view the store as a sign of positive growth than renters and short-

term residents, although both groups on average accepted the store as a replacement 

for what was formerly a vacant lot, and in many recorded cases as a viable grocery 

provider. Middle-income residents were also more supportive of the store as the 

best use of the vacant space where it was built than high-income residents. While 

low income residents were also more supportive than high income residents, their 

median frequencies were not shown to be significantly higher, as was the case with 

middle income residents. However, there was relatively high variability amongst 

each neighborhood in the response to the store and commercial space in general. 

This suggests that neither neighborhood possessed the cohesive vision for 

commercial development that I had expected to find.  

These findings seem to suggest that residents with greater monetary and 
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time investment in the neighborhood are less supportive of the store, as are those 

who can afford to shop elsewhere. Taken together they seem to support the notion 

that most residents view the store as an acceptable neighborhood resource provider, 

one that has been lacking in the region for two years, but few view it as a valuable 

community institution or sign of positive growth for their neighborhoods. To 

paraphrase a participant, whose sentiment was echoed through numerous survey 

responses, “I am not a fan of WalMart’s business practices, lack of unions, and 

globalized industry… but it is better than a dilapidated, failing Winn Dixie [the 

former site]. After some initial resistance, I have incorporated it into my shopping 

routine”. While many residents resisted the corporation on ethical grounds, the cost 

of being without such an integral resource for the majority was too high to boycott 

its presence. Without a strong, unified and representative span of local businesses 

present along the North Trail, the entrance of WalMart likely posed no significant 

threat to established community identity. On the other hand, it did little to promote 

positive commercial growth for a majority of residents. 

 Ultimately, despite this study’s limitations, the findings did seem to 

corroborate with previous research in suggesting that those who have a greater 

investment in their community are the ones most likely to have a strong opinions 

on how community development should progress, even if those opinions are not 

always practically well-defined. As a descriptive function, in comparing the relative 

acceptance among the neighborhoods in this study toward the retailer with other 

communities that have opposed big box retail in recent years, it may be seen that  

 

Resistance = Valueidentity * Threatidentity – Valueresource 
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where Valueidentity represents the amount of community identity derived from local 

commercial space, Threatidentity represents the threat of the new business to that 

identity, and Valueresource represents the value of that business’ resources to members 

in the local community. For members of Indian Beach-Sapphire Shores and Bayou 

Oaks, who on average were not supportive of current local retail and who had at 

least a moderate need for the resources that this WalMart provided, the threat that 

this business posed to their identity was minimal. In other communities, where the 

health of local businesses is intimately linked to the vitality or financial health of 

the neighborhood as a whole, it may be seen that opposition is much more fervent. 

This may be especially the case for neighborhoods where the threatening business 

solely provides resources that are either redundant or unnecessary to their 

livelihood. 

Had a more optimal study site been picked for this research, where the 

potential gains and losses were greater for both sides of the spectrum, more 

significant differences may have emerged to detect greater intricacies of how 

residents cope with the introduction of a supermarket, especially one as polarizing 

as a big box retailer. For the time being, the Bayou Oaks and Indian Beach-Sapphire 

Shores commercial span has again received a supermarket, one beneficial to a 

significant number of its residents. As the Overlay District Plan begins to take shape 

in Northern Sarasota commerce, neighborhood planning may soon become a point 

of contention and discussion for residents of both communities, a period during 

which emerging community dynamics may be more clearly defined. 
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